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Diagram depicting order management feedback 
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Explanation 
Admin- Will be logged into the as an administrator and can change or edit details. If not administrator, the user registers an account or logs into the previously registered account. 
Log in- Using relevant credential username and password, and or other identifications such as security questions, the user will log in to their account. 
Search – User has access to all the items information on the platform. 
View reviews- The user will be able to access the reviews of items on the platform.
View rating- The user can access the ratings including success rate by the seller of the item, and the after-sale services including average delivery time and status of the item upon delivery.
View feedback – Access to all the feedback from the consumers after the sale. 
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The user will directly login if they are an admin. The non-administration users, most consumers, will register or use their earlier registered accounts.
The user can search for the desired item in the platforms. They will have access to all the available items information in the online shopping platforms. 
The user will then access the review made by the vendor of the item and also other consumers. The administration will be able to access further information such as return and refunds, orders finical process including billing, payments and financial information. The administrator will also be able to access the order process including shipping, printing, picking, and packing. The user will then be able to create their review of the item and the vendors. 
The user will be able to access the ring information of the item, and each vendor. The rating will be based on different categories such as quality factors including compliance with purchase provisions, conformity to purchase specifications, durability, and reliability. Delivery factors will also be used such as time right quality, right quality, packaging, and documentation. The user will create their ratings for the item. 
The user will then access the commentary on the order management and the delivery service experiences of each consumer. The feedback will be in written form, verbal form (recorded audio), and visual form, upload video. The user will also create the feedback written visual or audio. 
Security Risks and concerns
•    Financial information fraud through SQL injecting, Path traversal, session hijacking and cross path scripting. 
•    Interruption of business where systems stop working utterly and deny services to consumers.
•    Phishing attacks; spam mils to the clients that damage the reputation of the online jewelry marketing platform.
•    Malware attacks with links that lead to virus attacks in client's devices.
•    Bad Bots attacks that change information about items in the online jewelry marketing platform.
•    Man in the middle attacks where cybercriminals listen in on information of your clients 
Ways to mitigate security risks.
•    Antivirus and anti-malware installation against any malware attacks. 
•    Payment gateway security to prioritize security. 
•    SSL certificate adds encryption to transactions. 
•    Security plugins real-time detection of threats and issues in the platform. 
•    Backup plugins ensure quick recovery of data for continuation of operations. 
•    Regular update to keep abreast concurrent threats.
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